] On car lines

ture, 350 rooms, 250 connect-
ing bathrooms. Homelike com-
fort rather than unnecessarily
expensive luxury. Ia center of
theatre, cafe and retal] districts,

transferring all
over city. Take municipal car-
line direct to door. Motor Bus

||and secondly, the psychological kind, which wins attention
}hat it ealls forth some active mental interest|

|off with heavy black lines a guarter of an ifich thick. That

% ‘hﬂté‘}lganty. But in commercial advertising that is about the

- | least effective kind, because the average e€ is not keenly

| words, this attraction is more mental than physical.

LEWERS & COOKE, LTD.

NOTHING COUNTS LIKE
SERVICE—~WE GIVE IT.
KERSHNER VULCANIZING
cO., LTD.
1177 Alakba S8t.  Phone 2434.
Fisk and Miller Tirea.

L

MeINERNY PARK
Elegant Lots.

CHAS, 8. DESKY, Agent.
Merchant, near Fort.

MILLINERY

PURPOSES OF THE COURSE—(1) To increase returns
for the retailer who now advertises. (2) To show the non-
advertising retailer how he can lower his prices, yet increase
his profits. (3) To suggest to the jobber and manufacturer a
cautions method to create demand and increase good-will
(4) To prepare the person with latent advertising ability for a

This course, when delivered personally to a class of stu-
dents, costs $15. It is equivalent to & course

_ CHAPTER XIIL
, WHAT IS THE BEST WAY TO ATTRACT THE EYE?

The easiest approach, then, to your prospect’s mind is
through the ‘‘ You’’ avenue, but you cannot get at your possible
eustomer through any appeal to his interests unless you get
him to read what you have to say. The element that will make
it possible for you to attraet his attention is Display.

Display is probably the most important single factor in
all advertising. Surely no advertising is worth while unless it
gets attention, and that is the function of display. Display is
of two kinds—the mechanical kind that simply catches the;
physical eye, regardless of any action of the reader’s mind;

through the fact
of the prospect.
© The first kind, the Eye-Display, wins its aim by eatching
the optic merve. For instance, such display may attract

ough a border. Take for example, a want ad page in a news-
paper. Look at it from a distance. Doesn’t it seem gray and
flat? Now take a little ad in the center of thdt page. Rule it

box border will make that inch ad stand out so strongly that
it will have as much display value as an ordinary ad, many,
‘many times its size. |

Or this Eye-Display can be accomplished through other
means of contrast. For instance, suppose you surround your
message with a lot of white space, This lack of typography
in the vicinity of your advertisement is 50 untisual that it will
also cateh the eye. Thus it will possess ByeDisplay value of
high. power. You often see this method ‘n’aibd eﬁactively’in"
ne | 5

4

Sometimes Eye-Dispiay may be brought about 'throu‘gh

moved by art. The beautiful may passive
doesn’t stir the eye dnd grip the attention
or novelty can and does. ’_‘
"~ In seeking to attract the eye with beanty you would prob-
ably use an illustration rather than try to rely on mere type
or graceful arrangement. Anyway, the illustration is certainly
first and foremost as an instrument to attract either the eye
or the mind. The first typography was by way of- pictures.
And today the human mind still continues to choose illustra-
tions above mere text of reafling matter. And yet quite often
it would seem that simply for Eye-Display type can do the
business alone—that is, without the aid of illustration. In such
cases, however, it is more what the words say than the mere
Eye-Display of type that accomplishes the result. In other

attraet, but it
¢ way contrast

There are two other big elements in Eye-Display. The
first is Color, and the second is Size. Both of these have certain
influence on the intensity of any message and both of them offer
temptations which may prove treacherous pitfalls to the un-
wary advertiser. For, although the display is the most im-
portant of all elements, it must not be emphasized to the sacri-
fice of favorable impression, because often the far-fetched use
of a repulsive display eombination, for instance, may spoil the
power of the advertisement. And while Beauty in its rarest
sensé may be out of place in ordinary Eye-Display, and may
Justify its existence only in connection with the advertisement
of things of exclusive flavor or of superlative taste—neverthe-
less, negative Beauty, or at least freedom from repellent ugli-
ness, IS Necessary. :

Such negative art is something that every advertiser
ghould have as a plank in his working platform. So when you
are tempted to combine a screaming yellow. with a flaming red,
resist. Don’t let yourself hurt the persuasive ability of your
work simply in order to have your ad attfact more eyes. On
the other hand, good Eye-Display should not only increase the
attention-getting quality of an ad, but should also supplement
its ability to create a desire in favor of that which it adver-

place in this new *‘profession.” |

which costs $85. The entire 90 lessons will be given exclus-
{ively with this newspaper free of charge. ,

NO SUGAR SLUNP
LIKELY BEFORE.
NEXT FEBRUARY

er Statistical Position May
Cause Another Raise

That the statistical position of sugar
is very strong and gives no indics-
tion of & reduction im price before

pany of 112 Wall street, New Yoork,
which follows, in full:

“The market here has continued
very strong, with almost daily ad-
vances in prices. At the opening
there were limited sales of Cubas for
prompt and all November shipment
3.56¢c. c. I. (4.58¢), with December
350¢e, c. 1. (4515¢c.). Subsequently

appearance of an increased de-

for refined sugar goincident
a marked scarcity of offerings
f raws for November and first-half

Eh&.ﬂgg

E¥

c. £ (477¢c.), 38lc. ¢ 1. (4.83c)
3876¢c. c. 1. (4.89¢c), the still
figure of 4c. e f. (5.02¢c)
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vessels will undoubtedly tend to aug-
ment this difficulty.”

——————————
(Special Star-Bulletin Correspondence)
HILO, Hawaif, Nov. 26.—Ah No, a
Chinese, is in custody on a charge of
dealing in opium and Marshal Smiddy
will arrive this morning to take the
man to: Honolulu for trial in the fed-

eral court. The arrest of the Chinese
was a smart plece of work and it was
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OCEANIC STEAMSHIP CO.

8% DAYS TO SAN FRANGISCO

FOR SYDNEY:

m lcl.oc!-llt-clllo_h.
'“. SATELsRAT SnAEEg "

FROM SAN FRANCISCO:
8 8 Manoa..........Nov. 30

Matson Navigation

FOR SAN FRANCISCO:
8. 8 Wilhelming........Dea, ¥
8. 8 Manca...... ....Des. 7

8. 8. Wilhelmina...., Dec 21

8. 8. Hilonian, Seattele for Honolulu direct, November 13,

CASTLE & COOKE, LIMITED, Agents, Honols |~~~

FOR THE ORIENT:
& 8, Chiyo Maru.......Des. 24
8. 8. Tenyo Mary.......Jan 14
Nippon Maru .........Jan, 29

Steamsrs of the above company will call at and leave
or about the dates mentioned below:

- e il ._“.__-_-
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8. 8. Chiys Maru......Mew. 38 |
& 8. Teaye Maru.....Oem 8t |
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son, str,
Hilo—3auna Kea, L-I str.
~ Thursday, Dec. 2.
Kaual—W. G. Hall, 1. str.

A
. MAILS

Mails are ‘due from the following
points as follows: _ .
San Francisco—Manoa, Nov. 30
Yokohama—Tenyo Maru, Dec. 20. .
Australis—Ventura, Dec. 2.
Vancouver—Niagara, Dec, 1. '
Mail will depart for the following
points as follows:
San Francisco—Chiyo Maru, Nov. 30.
Yokohama—Chiyo Maru, Dec., 24.
Australia—Niagara, Dec. 1.
Vancouver—Makura, Dec. 10.

TRANSPORT SERVICE

Logan, at coast.

Thomas, left here Nov. 15, for Guam
and Manila.

Sherman, now at coest

Sheridan, due December 5 from Ma-
nila, for San Francisco.

Dix, due from Seattle, Dec. 2 or 3.

Warren, in the Philippines.

Buford, at Cristobal.

PASSENGERS DEPARTED

accomplished by Deputy Collector
Baird, who had had suspicions of the |
man for some time past. |

The Chinese was seen to take a/

Per 1.-1. str. Mauna Kea for Hilo,
November 27.—Mrs, C. M. Noyes, F.
R. Lange, D. W, Schaibbe, D. E, Wil-

\

DO IT ELECTRICALLY '

Hawaiian Electric Co..

OAHU RAILWAY TIME TABLE

OUTWARD

For Walanae, Walalua, Kahuku
way stations—* 9:15 a. m., *3.90 p.
For Pearl City, Ewa Mil
stations—47:30 a. m., -
*31:30 a. m.; *2:16 p. m.,

p. m.
INWARD

package to the Wells Fargo Com-|lams, A  H. Hannah, A. 8. Howard | '

pany’s office and to ask that it be|and wife, Mrs. L. W. Howard, J. T.| SFFRe SONOTRE O fCOheRm, SHEN
forwarded to L. Sing, another Chinese | T“‘-“;‘; F. lﬁ Waldrg::. "5’" h;l'llli‘ | p. m. ' ' i
who resides at the Volcano house and | Canario, C. H. Ahn, Mrs. Jas. *| " Arrive Honolulu from Ewa Mill and
| Mrs. Delia Pymental, M. Kluhtmahﬂ.ipwl City—47:45 a. m., *886 & m.,
{*11:02 &. m., *1:40 p. m., *4.26 p. m.,
;'5:31 p. m, *7:30 p. m.

| Arrive Honolulu from Wahiawa and
Leilebua—*9:15 a. m., t1:66 p. m,
*4:01 p. m., *7:10 p. m.

The Haleiwa Limited, a twohour
train (only first-class tickets honored)
| LOS ANGELES, C(al—Frank I.|leaves l-lonHo.llullu ev;ry Snndnm‘{‘g::ﬂ
1 . 5 . d. h d‘ed from {a, m., for elwa 01’.81; Ar-

NOWEY, (5 B (:I oy dragged a |Tives in Honolulu at 10:10 p. m. The

e Was drags stops only at Pear! City and

tises, . \m

Fortunately for newspaper advertising, in such mediums
violations of the rules of color harmony are seldom possible.
Yet, in the plain black-and-white of sueh pages violations of
similar prineiples of Eye-Display often oeeur—usually through
efforts to make the attention-getting part of the advertising
80 heavy with black ink as to repel the eve rather than to at-
tract. If sueh excess of contrast does not actually repel the
eye, it may at least keep it from pleasantly sauntering into the
message which the ad has to tell.

The eye is sensitive and does not like to be hit too hard.
Therefore, the Eye-Display that attracts in a simple way—
with taste and in harmony with the rest of the ad—that kind
of Eve-Display is the kind that usually wins.

Tomorrow’s chapter will be: ‘‘How Does Mind-Display
Do Its Work?"’

HONOLULU HAT CoO,
Hotel St, near Bethel St

who is a laundryman.
The package was addressed to the | Mrs. Mabel Ching, William D'Esmond,

man and contained three fish. When | A. R. Wadsworth, K. M. Ahana, L.
the package was opened later on by Wilson.

Baird it was found to have a horn| e —
fontt:inlnigds:bourt two ounces of opium | BOY DRAGGED TO DEATH

n the m e of it.

It is asserted that opium has b-een,r el o i o g
sent from time to time by this meth |
od to several places in the country.

= —

The new ‘Armour frigorifice st ¢ |a broken back.
Plata will be the largest in South

FINE FURNISHINGS
IN HOLIDAY BOXES

at
THE IDEAL, Hotel Ewa Fort

Canton Dry Goods
Company

Hotel St, near Bethel St

Limited
. f a mile around his father's | wajanae
America and will have a capacity for Segeter.4 | .
the daily slaughter of 2000 cg,:tle.y-lsm | dairy tarm at Inglewood, a subur, | *Daily. tExcept Sunday. {Sunday oaly. ‘
sheep and 2000 pigs. Most of the | recently, by a frightened cow. George G. P. DENISON, F. C. SMITH,
meat prepared in this establishment | L. Mowry, father of the boy, told | ‘"“'I"t.'"‘.'i & PA -
will be shipped to the United States | him to hold a chain attached to a ring — ——————
although a certain quantity will a],'“-,lin the cow’s nose. The hoy wrumml: 3_'rAn.lU|_.|.£'l'|N GIVES YOUu
go to British ports, the chain about his body. i TODAY'S NEWS TODAY. :
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